ADOLESCENT HEALTH




October 2014

Internal

January 2015

Adolescent Health Projectakes Shape

http://www.todaysomahawoman.com/news/fall-2014/

Media Campaign
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ADOLESCENT HEALTH PROJECT

GetCheckedOmaha.com Launch

1/23/2015

43,976 page views
28,201 sessions

23,983 visits
59% mobile / 35% desktop / 6% tablet
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Ran January 23 2015 to April 12 2015

Over 18,715,000 impressions

$20,000 budget

Media channels: Outdoor, bus shelters, TV, radio, web
banners, digital pre-roll, newspaper, magazine,

Facebook, Twitter, YouTube



April 2015
Media Campaign
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I ';! Ran April 8 2015 to May 10 2015

PAINFU,

NGO Over 7,500,000 impressions
" ARE TOPEN $15,000 budget
U FOR |
BUSINESS |

Media channels: Outdoor, bus shelters, TV, radio, web
banners, digital pre-roll, Facebook, Twitter, YouTube

May 2015

Internal

GranteeAwardslssued

http://www.omahawomensfund.org/leading-
change/adolescent-health-project/

Identified a vision for a youth-centered system of sexual
health services, what is in place, and gaps. Translated
vision to guiding principles.

Media Campaign
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Ran May 26 2015 to July 9 2015
“l want to get *****ed tonight.”

Over 493,000 impressions
$3,000 media budget

Media channels: Facebook, Twitter
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August 2015

Media campaign
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Ran August 31 2015 to September 30 2015

dUKE POST Over 2,645,000 impressions
&' SHARE WITH FRIENDS
O GET CHECKED FOR STDs $15,000 media budget

Media channels: Outdoor, movie theater, newspaper,
bathroom ads, campus displays, mall display, bars, web
banners, Facebook, Twitter

September 2015

Internal

Expanded Testing Sites and
Hours

STDTesting Stes and HoursExpanded

Media Campaign

G{¢5 %2YOASE

Ran September 28 2015 through December 31 2015

Over 1,650,000 impressions and Over 941,000 video views
$20,000 media budget

Media channels: TV, movie theaters, digital pre-roll,
Facebook, Twitter, YouTube
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Ran September 28 2015 through December 31 2015

Over 8,300,000 impressions

$15,000 media budget

Media channels: Outdoor, bus kings, digital pre-roll,
Facebook, Twitter
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December2015
Media Campaign
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Ran December 24 2015 through February 28 2016

Over 2,250,000 impressions and
Over 797,000 video views

$41,000 media budget

Media channels: Qutdoor, TV, newspaper, digital pre-
roll, Facebook, Twitter, Instagram, Youtube

January 2016

Media Campaign

R ' : Website Launched

WHO IS TEACHING
~ YOURCHILD ABOUT
SEX?

cHe

GetTheSexFactsOmaha.com website launched

OPS Human Growth and Development  ops Human Growth and Development Standards
Standards Adopted adopted
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February 2016

Media Campaign
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: } ‘ Ran February 22 2016 through April 17 2016

220,743 people reached
Mé;’ $20,000 media budget

Media channels: Outdoor, bus kings, bathroom ads,
digital pre-roll, web banners, Facebook, Twitter,
Instagram

March 2016

Media Campaign
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Condom Dress

Local, national, and international coverage
No media budget

At "Cinderella Boutique" and "Hello Holiday"

May 2016

Internal

. . Project Launched
Contraceptive Access Project ’

I—a u nChed Women’s Fund of Omaha launched the Contraceptive
Access Project (CAP)

OPS Human Growth and
D | tC icul OPS Human Growth and Development curriculur
eveljopmen urricuium selected
Selected
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June 2016

Media Campaign

Teen Pregnancy Prevention Initiative Campaign
Launch

6/14/2016

The Women’s Fund of Omaha launched the Teen
Pregnancy Prevention Initiative (TPPI) media campaign
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Ran June 13 2016 through August 7 2016
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Ran June 14 2016 through August 7 2016
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July 2016

Internal

AHP Featured on KETV Chronicle

STD'S IN 7/31/2016
OMAHA

v® #1

Brenda Council and Adi Pour discuss Omaha epidemic of
STDs and teen pregnancy

KETV Chronicle - An epidemic of teen pregnancy, STDs in
the Omaha area

WWW.KETV.COM

August 2016

Media Campaign
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In Omaha August 18 2016 through August 22 2016

Games, prizes, and condom distribution at Yes Omaha,
Girls Inc., Maloney's Bar, NUIHC, The Slowdown, Ted &
Wally's Benson, Maha Music Festival, Gene Leahy
Pedestrian Mall, EImwood Park, and UNO Durango Days

Internal

Year One Celebration

8/18/2016

The Women's Fund of Omaha hosts a celebration with
AHP grantees to commend the accomplishments of the
first year of the AHP

Each of us has worked hard
to make this project
a success, and it is time

to celebrate!
k e —

Timeline prepared by:
Jules Black
Adolescent Health Project Evaluation Team member
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